The participation of women entrepreneurs are rapidly increasing over last few decades and studies highlighted women entrepreneurship is one of the key contributors for economic development through speeds up development process, reduces poverty unemployment and inequalities, and improves the overall well-being of children. Development initiatives allover the world, therefore, focused on improving the socio-economic condition of low-income households through providing access to working capital and/or other resources to improve entrepreneurial performance. Development initiatives, however, commonly ignore the potential impact of social capital. Social capital is the most under-rated influential factor, which may have a strong influence on entrepreneurial competencies and enterprise performance. This study therefore aimed to examine the effect of social capital on entrepreneurial competencies among the women micro-entrepreneurs in Peninsular Malaysia. This study employs a cross-sectional approach and quantitative data are collected through structured interviews from registered women micro-entrepreneurs in Peninsular Malaysia. The sampling frame was based on the business directory of SME Corporation Malaysia's registered members of National Association of Women Entrepreneurs. Based on the list of registered women entrepreneurs under the SME Corporation Malaysia, there are a total of 126,910 registered SMEs in Malaysia, owned by women entrepreneurs; among them, 111,571 are registered microenterprises. This research adopted the stratified random sampling method in order to identify 500 women entrepreneurs from the four regions. Among the selected 500 micro-entrepreneurs, a total of 421 microentrepreneurs were selected based on their recent status (active, own, and manage) and size. Among them, only 4 women micro-entrepreneurs refused the request for an interview; therefore, complete data were collected from 417 women micro-entrepreneurs. Findings of this study noted the r² values in the hierarchical entrepreneurial competency model noted that the degree of explained variance of this hierarchical construct is reflected in its components. The r² values in the hierarchical social capital model noted that the degree of explained variances of the hierarchical construct is reflected in its components. The path coefficient between social capital and entrepreneurial competencies is 0.495, indicates a positive effect of social capital on entrepreneurial competencies at the chosen 5% level of significance. Women entrepreneurs should be focusing on how to identify and reach key business players and spend time to network with other business by joining formal and informal networks. Development policies and programs in Malaysia should therefore focus on building social capital among microentrepreneurs to foster the national development process and reduces poverty, unemployment rate and inequalities.
INTRODUCTION
Women entrepreneurship is acknowledged as the main contributor of employment and sustainable economic development as it has a significant effect on reducing the poverty and inequalities, and improves the overall wellbeing of children (OECD, 2013) . The participation of Malaysian women in self-employed income generating activities keep increasing and they actively engage in entrepreneurial activities and own 19.7 percent of the total Malaysian SMEs. 91.7 percent of them are involved in services sector and small portion of them (6.9 percent) are involved in manufacturing, the balance of them (1.4 percent) are active in mining, agriculture and construction sector (SMECorp, 2013) . This shows active participation of women in entrepreneurship considering 99 percent of business in Malaysia is SMEs and contribute 31 percent of the national GDP (SMECorp, 2013) .
Entrepreneurial activities do not take place in vacuum; it is embedded in networks such as social relationship (Simoni and Labory, 2006) . To facilitate that, Malaysian government created platforms for women entrepreneur to build networks and facilitate the exchange of information, which are accomplished through various women entrepreneur and industry associations. It is noted that social capital provides access to resources far from its reach if it operates in isolation. The theory of social capital explains how structural and social interaction and cooperation build social capital and how social capital affects enterprise performance. It is evident that the social trust and cooperation plays a crucial role on entrepreneurs learning and growing over time, which expected to lead to an improvement in level of entrepreneurial competencies among the women entrepreneurs. However, studies on social capital and entrepreneurship commonly fixated with social capital and firm performance. It is our understanding that social capital (i.e., structural, cognitive and relational) cannot directly improve the performance, rather it effects the key factors influence the performance through providing access to information, capital, and other recourses. This study therefore concentrated on the effect of social capital on entrepreneurial competencies, which ultimately expected to improve enterprise performance owned and managed by women micro-entrepreneurs in Peninsular Malaysia.
LITERATURE REVIEW

Social Capital
Social capital is categorized as tangible or virtual resources, which individuals obtain through association with networks (Greve and Salaff, 2003) . Social capital is a combination of different entities with two common elements; including certain aspects of structure; and it facilitates actions of individual or corporate actors. Social capital has been proved again and again in many researches to have relationship with economic development and increase in life standard collectively (Svendsen 2003) . Social capital is the missing link in economic development. Not only in the sense on economic development, poor people utilize social capital networks and trust relationship as away to deal with emergency situation, a way to reach available opportunity and also to participate in social events such as festivals, weddings and funerals (Rutherford, 2000) . Based on the definition of Nahapiet and Ghoshal (1998), this study defined social capital as 'the sum of the actual and potential resources embedded within, available through, and derived from the network of relationships possessed by an individual or social unit' and is divided into three dimensions namely; relational; structural and cognitive.
The relational dimension focused on the development and types of personal relationships through a chain of interactions (Nahapiet and Ghoshal 1998) . This dimension covers the characteristics and qualities of individual relationships, which as noted by Yli-Renko (1999) as the behavioral asset rooted in trust and trustworthiness. Macerinskiene and Aleknaviciute (2011) explain the strong connection between social capital and trust and noted trust as the fundamental element to social capital. Besides trust, relational social capital also includes the quality of networks, which defined the obligations and expectations of the networks.
The cognitive dimension refers to the shared representations, interpretations, and systems of meaning among parties (Nahapiet and Ghoshal 1998). Cognitive dimension facilitates mutual understanding of goals and provide a proper method to interact with others. This dimension of social capital is the least studied of the three dimensions of social capital (Krause, 2007) . Cognitive dimension is built from the shared meanings and shared interpretations between actors in a relationship. The cognitive dimension includes the elements of shared norms, range of meanings and values, and said that, the cognitive dimension is expected to directly impact the social capital creation and the development of relationships. Tsai and Ghoshal (1998) suggest that cognitive dimension is embedded in the shared visions and collective goals of organizational players and is put together by shared perceptions, expectations and interpretations.
The structural dimension concerns the properties of the social system and of the network of relations as a whole (Nahapiet and Ghoshal 1998). This dimension assesses the existence of network ties between units and how does it look like. It looks into how dense the network structure is the hierarchy of the network and connectivity of the linkages. This dimension has been explored in depth and strongly influenced by the work of Burt (2002 Burt ( , 2004 Burt ( and 2007 and deals with who you reach and how you reach them. The structural dimension encompasses network components and facets such as the presence or absence of ties between parties, the configuration of a network (such as the hierarchy within an organization), and concepts such as denseness of relationships, structural holes in networks, the presence or absence of network ties between different people, formal and/or informal (such as appropriable networks) network configuration, and the density and connectivity of a network.
Entrepreneurial Competencies
Competence is described as a work related concept which refers to areas of work at which a person is competent. It translates into the ability needed by an individual to carry out a task. The competence-based approach is an issue that has been highly debated in the area of human resource as revealed in vocational education and training literatures. Recent study by Wickramaratne, Kiminami, and Yagi, (2014) found that entrepreneurial competencies indirectly affect firm performance by positively affecting the entrepreneurial orientation of firm's owner/manager. It was found that entrepreneurs with entrepreneurial competencies seek for better opportunities and formulate a better strategy that fits their business (Mitchelmore and Rowley, 2010) .
Conceptual competency represents entrepreneurs' ability to creatively think of something, which can be related to new thinking patterns and the possibility of coming up with new concepts and ideas. Conceptual competencies involve abilities such as cognitive, analytical thinking, learning, decision-making, problem solving, sustaining temporal tension, innovating, and coping with uncertainty and risk (McClelland, 1987) . Conceptual competencies can be defined as a high level of conceptual activities in relation to an entrepreneur's behaviors such as a short-term perspective, resolving instant events, or requiring intuitive responses (Man, Lau, and Chan, 2002) . Organizing competencies refer to entrepreneurs abilities required to take up a variety of tasks and handle different functional areas which demand the ability to plan and organize various resources in the organization. McClelland (1987) suggests that monitoring is essential in keeping the firm operating efficiently, suggesting that business owners should be able to monitor their business activities closely so that activities are carried out appropriately.
Commitment competencies refer to the basic characteristics of successful entrepreneurs including diligence, commitment, determination, dedication, initiative, and proactive orientation (McClelland, 1987) . As a whole, commitment competencies are the elements, which force the entrepreneur to move ahead with the business. Commitment competencies, i.e., competencies to drive a business and achieve goals, are among the key competencies required for an entrepreneur.
RESEARCH METHODOLOGY
This study used a cross-sectional design and collected quantitative data through structured interviews from registered women micro-entrepreneurs in Peninsular Malaysia. The sampling frame was based on the business directory of SME Corporation Malaysia's registered members of National Association of Women Entrepreneurs. Based on the list of registered women entrepreneurs under the SME Corporation Malaysia, this study selected 500 women micro-entrepreneurs, where every micro-entrepreneur had an equal chance of being selected. After retrieving the details of 500 women micro-entrepreneurs from a list of 111,571 women microentrepreneurs, this study confirmed their current status, size of enterprise (based on the total investment and number of full-time employment), and whether they fully own and manage their enterprise. Among the selected 500 micro-entrepreneurs, a total of 421 micro-entrepreneurs were selected based on their recent status (active, own, and manage) and size. Among them, only 4 women micro-entrepreneurs refused the request for an interview; therefore, complete data were collected from 417 women micro-entrepreneurs.
SUMMARY OF FINDINGS
Micro-Entrepreneurs and Micro-Enterprise Characteristics
In order to examine the effect of social capital on entrepreneurial competencies, this study collected quantitative data from a total of 417 micro-entrepreneurs from Malaysia. Among them, the highest proportion of the women entrepreneurs was within the age group of 31 to 40 (47%) followed by the age group of 41 to 50 (25.2%). The lowest number of women entrepreneurs came from the age group of below 20 (0.5%). Among the micro-enterprises, the highest number of firms (168 or 40.3%) were involved in manufacturing activities, followed by retailing (131 or 31.4%), services (86 or 20.6%), and only 1 was involved in agricultural activity. As per their educational background, a total of 162 (38.8%) respondents have attended secondary school, followed by 151 (36.2%) of them having a Malaysian Higher School Certificate 367 (STPM) or Diploma level, 5 (1.2%) respondents have completed masters' degree and only 6 (1.4%) micro-entrepreneurs never attended school.
Validity and Reliably Analysis
Cronbach's Alpha explains the indicators' inter-correlations which estimates the reliability of the indicators used. As presented in Table 1 , Cronbach's Alpha for all items, i.e., cognitive social capital (CSC), relational social capital (RSC), structural social capital (SSC), social capital (SC), conceptual competency (ConC), commitment competency (ComC), organizing competency (OrgC) and entrepreneurial competencies (EC) are more than 0.8 which means all the items are reliable. As for the composite reliability, the cut-off value is 0.7 (Hair, Ringle, and Sarstedt, 2011) , and all the items show a higher value than 0.8, representing reliable items. Based on Hair's suggestion, Average Variance Extracted (AVE) should be higher than 0.50 and as noted in Table 1 , all the AVE values for constructs are higher than 0.50, which indicates acceptable convergent validity. 
Hierarchical and Structural Model
Assessment of the model is based on the ability to predict the endogenous constructs, which is facilitated by coefficients of determination (r²), effect size (ƒ²), and crossvalidated redundancy (Q²). The r² values in the hierarchical entrepreneurial competency model noted that the degree of explained variance of this hierarchical construct is reflected in its components, i.e., commitment competency, conceptual competency and organizing competency. The r² values in the hierarchical social capital model noted that the degree of explained variances of the hierarchical construct is reflected in its components, i.e., cognitive social capita, relational social capital, structural social capital. The r², which explains variance in two endogenous variables based on Table 2 , are considered moderate (0.245). The moderate r² value is regarded as acceptable as this study is designed to identify how social capital affects entrepreneurial competencies rather than to identify the effect of key factors on entrepreneurial competencies. The path coefficient between social capital and entrepreneurial competencies is 0.495, indicates a positive effect of social capital on entrepreneurial competencies at the chosen 5% level of significance. The effect size (ƒ²) of social capital in entrepreneurial competencies is 0.324, which is higher than 0.15, indicates a moderate effect of social capital on entrepreneurial competencies. The Q² value of 0.116 is more than zero indicating predictive relevance. 
CONCLUSIONS
This study provides empirical evidences of social capital on entrepreneurial competencies among Malaysian women micro-entrepreneurs. This study tried to overcome the limitations from previous research such as social capital research are limited to a single industry (Schilling and Phelps, 2007) ; using membership in formal associations alone as a measure of social capital (Krishna, 2008; Al Mamun, 2014) ; just among Microfinance Institution (MFI) clients measuring trust, reciprocity and social cohesion (Ahlin and Townsend, 2007; Al Mamun, 2014) or focused on the effect of social capital on enterprise performance (Park and Luo, 2001 ). This study provided empirical evidence of social capital on entrepreneurial competencies covering the manufacturing, retailing, wholesale, agriculture and service industry. At the same time, this study looked into three dimension of social capital namely structural, relational and cognitive rather than focusing on a single dimension. This study covered women micro-entrepreneurs who tend to be the majority in women entrepreneurs population and that gives a better representation on the women entrepreneurs. Importantly, this study provided empirical evidence supporting the theory of social capital; where social capital theory explained by Nahapiet and Ghoshal (1998) said that social capital build from structural, relational and cognitive dimension effect firm performance. Women entrepreneurs, policy makers and socio-economic development organizations therefore need to emphasize on the potential of social capital in enhancing entrepreneurial competencies, which ultimately expected to improve enterprise performance among the low-income women micro-entrepreneurs in Malaysia. First, entrepreneurs have to realize the important of network ties and network density where knowing the right people among key business players and knowing how to reach them is important, together with that being active in formal and informal networks and having common acquaintances seems to be crucial. At the same time, having understanding on how other key business players carry their day to day operation tend to give advantage to the entrepreneurs. Getting used to norms and sharing similar business goals and values strengthen cognitive capital on an entrepreneur. Next, trust, being close and valuing a business relationship builds strong structural capital.
